
BOYKOT DANMARK is an
activist project addressing
tolerance in the public
spaces. It is a campaign,
which encourages to recon-
sider and question the ‘Dan-
ishness’ and the national
patriotism.
The campaign was first
introduced with the radical
shift on the Danish Political
agenda after the election in
November 2001, and seems
today more relevant with
the rightwing warfare
rhetoric and political aggres-
sive actions taken towards
refugees of Iraq.
BOYKOT DANMARK encour-
ages the boycott of a Danish
mentality witnessed in the
public spaces. Boycotting the
discrimination that mani-
fests itself in subtle daily
attacks on people with un-
Danish habits and expres-
sions. BOYKOT DANMARK
boycotts the silent exclusion
of people according to their
cultural background, ethnic-
ity or religion.

National symbols, especially
in Denmark, are used to sig-
nify a certain standard of
quality. All kinds of products
become the ambassadors of a
certain Danishness, advocat-
ing being Danish as some-

thing of exceptional high
standard. Everything with a
Danish origin has become a
product selling a Danish out-
look on life. 

It is common to use the
national flag for a wide
range of occasions, from
family birthdays to public
holidays and national
achievements. Another of
these National symbols is a
red and white chequered
tablecloth used for family
picnics and in traditional
Danish restaurants. The
tablecloth represents to an
even larger degree the Dan-
ish way of life invoking a
sense of solidarity among a
cliquishness community. 

With the latest political
development, these symbols
have taken on a new mean-
ing. Red and white now per-
sonifies intolerance, igno-
rance, and disrespect. It chas-
tises the dissimilar instead of
advocating for an open
democracy, dialogue and
respect.
The latest tightening of the
political asylum regulations
has already caused serious
attention and concern from
abroad. The image of Den-
mark as a strong protector of

human rights has cracked.
With the turnover of the EU
leadership to Denmark on
the 1. of July 2002, the para-
dox of addressing an open
expanding European Union
with closed borders is stag-
gering. 

BOYKOT DANMARK is in its
primary phase a poster pro-
ject arguing for a new stan-
dard, for a new code of con-
duct in the public spaces.
BOYKOT DANMARK uses the
current political situation in
Denmark as the catalyst for a
new awareness of public
behaviour. 
The poster campaign is
accompanied by a series of
stickers, targeting the specif-
ic spaces where silent dis-
crimination occurs. The
stickers trigger a subcon-
scious response in the per-
son’s memory reverting back
to childhood memories of
being reprimanded for
wrongful behaviour. The
stickers are printed in Dan-
ish, English, and Arabic with
alternating statements and
tone of voice. The sticker, as
an interactive part of the
project, can be used to make
comments in specific urban
situations.

http://boykotdanmark.dk
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A part of the BOYKOT DAN-
MARK campaign was a
poster with a pixilated image
of the Little Mermaid, taken
by the initiator of the cam-
paign, on a red and white
checkered background. 
In late August last year
BOYKOT DANMARK was
contacted by the layer firm
Norsker & Jacoby on behalf
of Edvard Eriksen arvinger
I/S for violating the copy-
rights of the sculptor of the
Little Mermaid, which
belongs to the inheritors of
Edvard Eriksen (1876-1959).

At the time it was not to our
knowledge that the Little
Mermaid was protected by
copyrights, some 40 years
after the death of the sculp-
tor.
Since the sculpture is a
national property and a
worldwide known symbol
of Denmark, it did not occur
to us that taking a photo and

using it would violate any
copyrights. But the inheri-
tors of Edvard Eriksen posses
the artistic rights to all
imagery of the Little Mer-
maid, and seems to be able to
censor the freedom of
expression of other individ-
ual.

The copyrights owners
demanded Dk.kr. 50.000,- for
violating the artistic proper-
ty. A polite apology and
explanation about the non-
profit campaign did not
change this demand. After
several correspondences
between layers, an agree-
ment to pay a penalty of
Dk.kr. 5.000,- was finally set-
tled, after documenting the
economy of the initiator of
the campaign.
Since August the campaign
has been sleeping but does
not seem less relevant today
than it did back then...

http://boykotdanmark.dk
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MAKE YOUR OWN BOYKOT
1. Use the stickers. Make a
statement in a the public space.
2. Take a photo.
3. Send it to:
info@boykotdanmark.dk
and have it posted on the website.


